
Committee plans on increas-

ing the number of donors 

who support the Museum 

financially (exclusive of or in 

addition to the cost of mem-

bership) by 25% in 2014.  In 

2013, 242 individuals do-

nated to the Museum; so we 

will need to add 60 addi-

tional donors.  To reach 

goal, the Development Com-

mittee is revamping its exist-

ing development plan. 

 

Thanks to your past support, 

the Museum has grown 

steadily and has fulfilled if not 

surpassed the expectations 

of our founders.  With your 

continued support, we can 

do even better.  Spread the 

wordñwatch out 2014!  

The last three years have 

been incredibly productive 

for the North Star Museum, 

and we plan to build on that 

momentum in 2014.  In fact, 

most of the Museumõs edu-

cational and youth-oriented 

programs were either estab-

lished or grew significantly in 

the last three years.  Think 

about it: year-round Merit 

Badge Workshops; Super 

Merit Badge Weeks in each 

of the summer months; 

SõMores with Juliette; Club 

Bruce; Milk and Cookies 

with Santa; and, Overnights 

at the Museum.  These pro-

grams exist in addition to 

troop, patrol and den tours, 

meetings, and special events.  

With the Founders Hall and 

the Pause That Refreshes, 

our adult programming has 

kept right up.  To support 

these increased activities, 

part-time and full-time staff 

members were added to the 

North Star Museum team in 

2013.  For visiting Boy 

Scouts, Girl Scouts, and 

alumni of each organization, 

values are truly kept at the 

North Star Museum. 

 

In 2014, we plan to build on 

this success.  Our goals are 

lofty but attainable.  We will 

work to increase our num-

bers by 25% in a number of 

key areas.  First is visitation.  

Last yearõs visitor total was 

2,599; so this means an addi-

tional 650 visitors in 2014.  

To reach our goal, we will 

continue to offer first rate 

programming and experi-

ences for our visitors.  Keep 

an eye on the Museum News, 

our web site (nssm.org), our 

Facebook page, and individu-

alized emails to keep abreast 

of all of the fun happenings at 

the Museum in 2014. 

 

Next is Museum member-

ship.  Membership is the 

foundation upon which all of 

our plans and goals may be 

realized.  The plan is to re-

tain 90% of current members 

as of year-end 2013 and 

grow membership by 25% in 

2014.  At the end of 2013, 

we had 255 members, so we 

need to finish the year at 319 

members to reach our goal. 

The Museumõs Development 
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Our membership dues have been $35 for over ten years.  At that time, the Museum had no building and only one paid staff 

member.  Our programs, events and exhibits were all very small and humble. Back then, the North Star Museum was in a 

different stage of its life.  We were just discovering what the Museum means to people.  That was then.  This is now!  It is 

2014 and we have a glorious space, a calendar heavy with innovative programs and events, and a membership base that 

has grown and is growing. 
 

Now we have a building that was paid off in 2012 and we continue to make improvements to the building.  The Museum 

has exciting new programs like: òOvernight at the Museumó; òClub Bruceó for kids; the òPause that Refreshesó monthly 

speaker event that brings in notables like Dr. David Walsh and Justice Wilhelmina Wright; a brand new Pinewood Derby 

Track featuring ready to race cars for packs and troops to enjoy; our òSõmores with Julietteó events; an annual Open 

House; and, a presence at our local county fairs and numerous Boy Scout and Girl Scout events throughout the year.  As a 

member, you enjoy discounts on most of these events, not to mention a discount on renting the Museum for your private 

events and celebrations, a discount in our Museum gift shop, a bi-monthly newsletter, and members-only invitations.  We 

have so much MORE that we can offer now.   
 

In addition to program, the Museum has upgraded in other areas over the last ten years.  Each improvement has added 

new costs so we can keep pace with member and non-member requests. These costs include building maintenance and 

three new staff members.  Yet, our membership dues structure has not kept pace with the vast changes made by the Mu-

seum.  
  

After hearing from our members, we knew it was time to look forward and devote some serious attention to the mem-

bership program.  When membership renewals came in late last year, several of them included comments such as òI canõt 

believe you havenõt raised your rates yet!ó and òHereõs my $35 renewal for my membership, but hereõs an additional $50 ð 

I thought youõd be asking for more this year.ó   We heard you loud and clear. 
 

Therefore, it is with great excitement that the Museum announces a new membership program that will begin July 1, 2014.  

We have created different levels of participation so you can choose your desired level of investment in the Museumñone 

that best fits your budget and your goals. Of course, we will continue to offer our popular òSustained Givingó program so 

you can give or pay your membership automatically on a monthly basis.  We hope you agree that it is indeed time we 

stepped up the next level of success, and we want you to move forward with us! 
 

The Museumõs new membership levels will offer you more flexibility and more for your investment.  Not only will you 

continue to receive the discounts and benefits of membership you have come to expect, you will now receive special new 

membership benefits:  any person joining or renewing at each membership level receives a membership pin and beautiful 

token of our appreciation that is unique to each level.  Here are the new membership levels, with their accompanying rec-

ognition: 

COMING THIS SUMMER: A NEW MUSEUM MEMBERSHIP PROGRAM!  

BRONZE Level  - $50 to $74 

Tall coffee mug with Museum logo 

 
 

GOLD Level  - $100 to $149 

Rugged sportsmanõs compass and belt loop case with  

Museum logo 

SILVER Level  - $75 to $99 

High quality flashlight with Museum logo 

 
 

PLATINUM Level  - $150 or more 

Exquisite journal with refillable paper and calendar, and  

elegant pen with a touch-screen friendly tip 
 

CLUB BRUCE KIDS MEMBERSHIP  - We will continue to offer the Club Bruce Kids Membership at the original rate 

of $35, with its accompanying òAdventure Pack.ó 
 

AFTER JULY 1, as your membership renewal date approaches, you will have the opportunity to renew your membership 

at one of these new levels at your choosing.  If you have any thoughts or questions about the new membership program 

when your renewal time comes, we invite you to contact Executive Director Claudia Nicholson.  She will be happy to 

assist you with your selection. 
 

Vince Lombardi said, "Individual commitment to a group effort - that is what makes a team work, a company [Museum] 

work, a society work, a civilization work."  As continuing and valued members of the North Star Museum, you are part-

ners in our commitment to do more and be more.  Our future may only be achieved with and through you, our members.  

We look forward to bringing you more in the months ahead! 



New Members  

Since December 

2013 

 

¶ Barrett Connolly  

¶ David and 

Shirley Fihn  

¶ Anna Hudak  

¶ Carter and Amy 

Johnson  

¶ John Kablan  

¶ Wesley J. 

Laseski  

 

 

 

 

 

 

 

 

 

Know of anyone 

interested in joining? 

Contact Katy Epler at 

651-748-0660 or 

kepler@nssm.org and 

she will gladly help 

you. 

Page 3 

As you have read elsewhere 

in this issue of the Museum 

News, we are trying very 

hard to plan our work, work 

our plan, and offer even 

more fun and educational 

programs at the North Star 

Museum.  Our visitation 

numbers and our ever-filling 

calendar speak for them-

selves.  There is more going 

on at the Museum now than 

at any other time in my nine 

years as Executive Director.  

Our new programs make it 

even more important for us 

to double down on our ef-

forts to get a firm handle on 

our collection so we can use 

our wonderful artifacts to 

make your experiences with 

us better, more interesting, 

and even, sometimes, excit-

ing. 

 

The Museum has a rich col-

lection.  Like a typical history 

museum, the North Star 

Museum sprang out of an 

idea thirty-eight years ago 

and, after it was established, 

collecting was emphasized 

for the majority of its first 

twenty-nine years. Much of 

the collection was gathered 

without a system for docu-

menting what was being 

collected.  Add that to the 

Museumõs nomadic exis-

tence, with the attendant 

need to pack up and unpack 

a number of times, and one 

can understand how it be-

came difficult to find things 

or even know what things 

there were to find. 

 

In the last nine years, we 

have made some progress 

with the collection and a 

number of our discoveries 

have found their way into 

our displays and exhibits.  

We have upgraded our 

computer system and we 

have managed to mostly 

keep up with new artifact 

donations.  In addition, we 

have had valuable assistance 

from volunteers and interns, 

not to mention some key 

grants. 

 

Beginning this year, we ex-

pect to take even larger 

steps caring for our collec-

tion.  It will be properly 

tracked and documented 

from the moment it comes 

in the door, until it is num-

bered and put away in stor-

age.  We have implemented 

a number of initiatives to 

put our plan in place. 

 

The keystone of our new 

effort is our new PastPerfect 

Museum Softwareñan off-

the-shelf collections manage-

ment program. We bought 

PastPerfect with funds from 

an Arts and Cultural Heri-

tage Legacy Grant. We fi-

nally have the confluence of 

both technology and techno-

logical help to get it up, run-

ning, and populated with our 

existing collections database. 

As we begin to use PastPer-

fect for documenting incom-

ing collections, our entire 

process will run more 

smoothly. 

 

Through the assistance of 

two graduate museum stud-

ies interns, 99% of the Mu-

seumõs collection stored at 

the Case Street warehouse 

has been organized and 

documented.  Thanks to 

their efforts, we can now 

decide what objects should 

be at the Museum and what 

should stay at Case Street.  

We will import everything 

we can directly into the 

PastPerfect software at the 

Museum. Our next step is to 

make the same effort with 

the collection housed here 

in North St. Paul.  There are 

a lot of moving parts and the 

standard for museum docu-

mentation is fairly rigorous. 

 

There is no doubt that we 

need your help.  Knowledge 

of the material culture of 

Boy Scouting and/or Girl 

Scouting is helpful, but not 

required.  The ability to 

learn a database program is 

crucial, as is interest in learn-

ing how to describe, handle, 

mark, and properly store 

three-dimensional objects. 

Call me at the Museum if 

this sounds like something 

you would like to become 

involved with. It is detailed 

and challenging, but reward-

ing, work.  Our collection 

has never been as well-

managed as weõd like to see, 

but it has never been in bet-

ter shape.  There is much to 

do and, with your help this 

year, we can do even better.  

 

Claudia Nicholson 

FROM THE DIRECTOR: What Goes on in the Parts of the Museum You Cannot See  

February 2014  
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Editorôs Note: There is a kiosk in the Guthmann Gallery where people can post their favorite memory of their days in Boy 

Scouting or Girl Scouting.  We also take note of other reminiscences at our events.  Starting with this issue of the Museum 

News, we will feature our favorite memory of the favorites that we hear.  We will not be lucky enough to have a photo of 

each person who posts a memory, but this time, we do.  We hope you enjoy the new feature. 

Our Favorite Girl Scout Memory 

We met former Girl Scout Laura Hoss at the Minnesota Field 

Trip Expo last August.  She was delighted to hear of ña Scout-

ing Museumò and wanted to learn more.  While visiting with us 

she shared her favorite Girl Scout memory.  Her parents could 

not afford to send her to camp so she won a two-week camp 

scholarship.  She said her camp experience changed her life.  In 

fact she stated that her time in Girl Scouts pointed her ñin the 

right directionò for her entire life.  As she re-lived this experi-

ence, Laura was so moved that she shed tears.  She was so 

proud to be a Girl Scout!  Once a Girl Scout ï ALWAYS A 

GIRL SCOUT! 

Memory of the Month  

Our Favorite Boy Scout Memory 

We met John Kelly at the Washington County Fair last year.  

He was a Boy Scout through and through!  A decorated Ma-

rine, he carries a picture of himself in his wallet ï a picture of 

himself when he was a Cub Scout.  He said that Scouting gave 

him the guidance and the training to be a good citizen and it 

shaped both his career and his life. John spoke fondly of a fel-

low comrade in arms ï a gentleman who was also a Boy Scout.  

His friend loved Scouting so much that when he passed he was 

buried in his Boy Scout uniform and not his Marine uniform.  

Wow.  A Scout is Loyal. 

John Kelly 

Laura Hoss  
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On the February 8-9, the Mu-

seumõs 2014 camping program 

got off to a great start.  Arriving 

Saturday evening was Girl Scout 

Troop 16045.  They brought 

some Juniors and an assortment 

of Brownies and Daisies.  In total, 

ten youth and three adults at-

tended. 

 

The girls enjoyed a great pro-

gram.  They visited the North St. 

Paul Fire Station where òFireman 

Zachó told the girls what it is like 

to be a first responder.  The girls 

left Zach a òthank youó box of 

Girl Scout Cookies.  They then 

returned to the Museum where 

they completed activities to earn 

their Junior First Aid Badge. 

 

After some education and ad-

vancement, the girls made GORP 

around the indoor òCampfireó 

and learned about the Girl Scout 

Law.  Then, it was time for some 

crafts and a movie.  They deco-

rated stash bags with valentines 

and stickers, drawing with col-

ored markers and crayons.  Next, 

they watched the Juliette Gordon 

Low film from 1917 called òThe 

Golden Eagletó and enjoyed 

sõmores.  The evening concluded 

with a crackling campfire, the 

sound of crickets, and sweet 

dreams in the gallery. 

 

The next morning, the girls 

awoke to a pancake breakfast.  

Along with the food came more 

adventure.  This time, it involved 

making an animal tracks book, 

searching for tracks in the gallery, 

making a camp journal, and get-

ting autographs from their fellow 

campers.  With all of their great 

memories and experiences, it was 

time to go home.  

CAMP NORTH STAR MUSEUM  

After a busy night of activities, it is time 

for bed.   Or is it?  

The girls of Troop 16045 attentively learn first aid at 

the North St. Paul Fire Station.  

The girls pose with their creations --craft  bags.  

Bed time!  


